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Prologue

"Tell me, Finn, just between us, and before we start your talk: Does your
mother actually know what you do for a living?" A brief pause for thought,
then his answer: "Yes, she does, Chris, but you know, she always thought
you injected cannabis...”

120 selected tech founders in the Lumas Art Gallery in Berlin immediately
burst out laughing. Our talk couldn't have started better - the ice was
broken right away.

| am sitting on a sofa in Berlin-Mitte with Finn Age Hansel, CEO and founder
of the Sanity Group. Finn isn't just any founder, he's one of the most
important figureheads of the German startup scene. His company, Sanity
Group, is perhaps the largest medical cannabis distributor in Europe, and
his investors include prominent names such as Mario Gotze, Snoop Dogg,
and will.i.am - but of course also the most important venture capital funds
in Germany.

He has finally accepted my invitation to speak at The Royal Jungle, my
startup event that has been taking place in Munich for almost 10 years and
is now being held in Berlin for the second time. Finn and | are sitting in the
warm light of the Arri spotlight, and as he unpacks one anecdote after
another, | think happily about how it all came about.

How did | manage to attract all the big names as speakers to The Royal
Jungle in such a short time? Whether it was the founders of N26, Flixbus,
Delivery Hero, or Dean & David, or corporate CEOs such as the heads of
Telefénica, Philip Morris, or Sky Television. Plus Oscar winners, influencers,
models, and star investors? The answer is quite simple: networking.

To be honest, though, | had no idea how networking actually worked when |
started out. Most of the time, | stood around at events feeling completely
uncomfortable, trying to appear as casual as possible while making
important business contacts on the side. And hoping that | would never
have to stand alone in a corner with my beer, otherwise the others might
think | was a freak and had no friends...

Fast forward 10 years later: Philip Prestele from UnternehmerTUM in
Munich invites me to share my insights on networking with young
entrepreneurs as a mentor. Philip: "Hey Chris, do you have any slides or



documents we can give the students?" No, | don't, but that would be a
great idea for a book!

And that book, dear reader, is the one you now hold in your hands - it's
certainly not complete, but it contains everything I've learned about
networking over the last 10 vyears, illustrated with funny stories and
examples.

| always start every conversation with a simple question: "Hi, I'm Chris, and
who are you?"

With this in mind, we hope you enjoy reading!

Christian Velbinger
Munich

PS:

My team and | have nicknamed Finn "the ghost speaker." For many years,
he always agreed to participate, only to cancel at the last minute.
Nevertheless, we never stopped inviting him and announcing his
participation, simply out of habit - and then we actually had to reschedule
when he finally came to The Royal Jungle. Thanks Finn, it's great that it
worked out in Berlin!
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Prologue

"Hey Chris, could you please introduce me to the Chinese Bitcoin
millionaire? We're working on a really exciting blockchain project at KPMG,
and I'm sure he'd be interested," asked the manager of the well-known Big
4 accounting firm at my event, The Royal Jungle.

"Matthias, he doesn't exist," | laughed and continued, "l just made him up
for the event!" We were on the 13th floor of the Mercedes-Benz Tower in
Munich, the highest floor, which | had transformed into the penthouse of a
Chinese Bitcoin millionaire together with BoConcept: Liang Wong,
Managing Director of the brand-new $100 million venture capital fund Wan
Tan Ventures.

1,000 startup founders accepted my invitation that evening and stood in
line in the lobby waiting for the elevator. Upstairs, they were greeted by a
diverse mix of speakers, from Jodel founder Alessio Borgmeyer to
Giesecke+Devrient CEO Ralf Wintergerst to world weather presenter
Susanne Schone.

Four years had passed since | left the TelePeru accelerator Quechua on
KaufingerstraBBe in Munich to launch my own startup event.

This book, dear reader, is about all the insights | have gained over the past
four years on the subject of networking.

How do you get in touch with corporate CEOs, star investors, tech
millionaires, Oscar winners, and models? How do you win big companies
like Deutsche Telekom, SAP, Philip Morris, Red Bull, or Sky TV as partners?

How do you make it into a magazine like Business Punk?

This book answers all these questions and uses numerous examples to
show how | did it with The Royal Jungle. It follows on seamlessly from
Volume 1 and covers the next four years, which ultimately ended in our
pop-up penthouse in the Mercedes-Benz Tower in Munich.

All right, let's get started - we have some exciting lessons ahead of us!

Christian Velbinger
Munich
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Prologue

"Say, would it be okay with you if | just jumped into the Jacuzzi completely
naked?" asked the young Indian beauty, letting her body sink into the
bubbling water without waiting for my answer.

It was around two in the morning, and | was with her and her equally
attractive friend in a suite in a luxury hotel on Munich's Marienplatz. My
startup event, The Royal Jungle, had just come to an end, having taken
place a few floors up on the entire fifth floor.

A year had passed since | had transformed the 13th floor of the Mercedes-
Benz Tower into the fictional penthouse of a Chinese Bitcoin millionaire for
The Royal Jungle. The event had attracted 1,000 founders, and it would be
difficult to top that hype.

If you have this book in your hands, dear reader, then you have probably
already read the first two volumes and are eagerly awaiting the
continuation of the story. | can promise you, it will be good!

In the following 100 pages, you'll see how | staged a spectacular villa on
Mykonos for The Royal Jungle, how | convinced the owners of a brand-new
designer hotel to let me use an entire floor, including the lobby, rooftop
terrace, hotel kitchen, and rooms, and how | chartered a classic steamboat
on Lake Ammer for The Royal Jungle.

You'll also learn how | got the huge recruitment agency Avantgarde Experts
to clear out an entire floor of the Avantgarde Tower to turn it into a fictional
kindergarten: Startup Rascals - the kindergarten for tomorrow’s decision-
makers!

You've probably already guessed: it was all down to good networking. And
because it worked so well in Munich, this book also tells you how The Royal
Jungle came to Berlin.

Okay, let's get started - some exciting lessons await us!

Christian Velbinger
Munich
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